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CHINA VISIT — MINISTER FOR AGRICULTURE AND FOOD 

Statement by Minister for Agriculture and Food 
MR D.T. REDMAN (Blackwood–Stirling — Minister for Agriculture and Food) [2.03 pm]: I wish to report 
on my recent visit to China to promote Western Australia and trade opportunities for our first-class agriculture 
and food industries. Over the past few years people have heard a lot about China and its rapid economic growth, 
but it is hard to comprehend until people visit and see it for themselves. People visiting China continue to be 
amazed. China is a country of more than 1.3 billion people, of whom several hundred million now have 
disposable incomes. Everywhere one looks, there are new high-speed railway lines and the construction of roads 
and houses. I am told that in the order of 200 new five-star hotels will open across China over the next two years. 
That alone represents a massive market for our agriculture and food products. China is already the second 
biggest market for Western Australia’s agricultural products, with WA’s agriculture and fisheries exports to 
China currently valued at $826 million a year. Those exports are led by bulk commodities such as wool, barley 
and wheat. However, as China’s middle-class grows, there is rising demand for specialist products such as 
gourmet foods, wine, lamb, lupins and dairy products. Western Australia’s relatively close proximity to China, 
coupled with its solid reputation as a reliable supplier of top quality food, fibre and forestry products, means that 
it has a great opportunity to position itself as a key supplier of premium agrifood products to the Chinese market; 
however, that will involve hard work and persistence. Industries wanting to export to China will have to work 
hard to develop and maintain relationships. That issue was the focus of my visit to China.  

One product that received particular attention during my visit was Western Australian wine. The Chinese are not 
traditionally big wine drinkers, but they are starting to get a taste for it. WA wine exports have doubled in the 
past two years to $10 million. I hosted WA wine masterclass events in Shanghai and Beijing, and also launched a 
version of the “WA Wine Guide”, written by the well-know wine expert Ray Jordan, which had been translated 
into Mandarin. It is initiatives such as these that will give WA a head start in the lucrative Chinese wine market. 

However, my visit was about a lot of other things. I also visited a university that has formed an official 
partnership with agricultural researchers at the University of Western Australia. This partnership is the first of its 
kind between Australia and China. I also had meetings with government officials, importers and manufacturers, 
all aimed at building the social and cultural relationships between our two states. It is through doing the 
groundwork now and cultivating these ties that we can ensure a strong and prosperous relationship between 
Western Australia and China for many years to come. 
 


